
liquidlingo Communications & Jackie Busch
An Introduction



LIQUIDLINGO COMMUNICATIONS

Social Impact Public Relations

u A Cape Town based Social Impact PR Consultancy, servicing clients with a 
national footprint across all social and media platforms

u Extensive experience in the education space

u liquidlingo goes beyond the traditional scope of PR media relations to 
establish fulfilling connections

u liquidlingo’s approach enables the kind of collaboration that sees the seeds of 
promising stories blossom into forests of change and inspiration

u Authentic, transparent, inspiring and impactful communications

u Leveraging story telling as a catalyst for positive change

u Communicating responsibly

u Inspiring positive change through sharing stories that matter



JACKIE BUSCH

Founder & Owner

With more than two decades of industry experience, Jackie enjoys a career in PR 
that has spanned working with clients from lifestyle and entertainment to the 
Woolworths consumer portfolio, the MySchool MyVillage MyPlanet fundraising 
programme, the Association for Dietetics in South Africa, the South African 
College of Applied Psychology and organic online retailer, Faithful to Nature.

Seventeen years after successfully establishing liquidlingo, Jackie thrives in the 
current PR landscape and is motivated by the love of telling a good story that 
makes a positive impact in the world.

“Today, credible content and agility, audience insight and channel neutrality 
empower you to go beyond the traditional press release or media event to deliver 
engaging stories and campaigns in the ways, and in the places where people 
most want to be engaged.”



Current Clients



Experience



u Publicity 

u Amplifying brand 
partnerships

u Media & Brand 
events

u Leveraging & 
nurturing media 
relationships

u Influencer 
management

u Creating & 
communicating PR 
angles

u Creating strategy

u Blogger Engagement

u Speaking 
Engagements

u Implementing 
national campaigns

u Conference 
Management

u Profiling

u Thought Leadership

u Managing social 
media channels

u Community 
Management

Services



Publicity: News, Seasonal, New ProductNews: generating a news angle for a brand, linked to current affairs, current news 
topics, specific days on the calendar, research etc. – print, digital and broadcast



Publicity: News, Seasonal, New ProductNews: generating a news angle for a brand, linked to current affairs, current news 
topics, specific days on the calendar, research etc. – print, digital and broadcast



Publicity: A picture tells a thousand wordsImages for coverage: conceptualising photo opportunities to convey a specific 
message and generate coverage for an event, topic, product – print and digital



CSI:  generate coverage for Corporate Social Investment projects – focusing on 
how they are making a difference within the community targeted; enable media 
to experience the ‘on the ground work’ – print, digital and broadcast



Publicity: Event Publicity, Issues, Expert 
Opinion
Profiling: identify opportunities to profile company owner 
/ brand ambassador – through editorial and broadcast 
interviews



Publicity: Event Publicity, Issues, Expert 
OpinionIssues publicity: identify 

issues relating to the 
brand’s industry and 
generate editorial 
coverage in response 
to those issues



Publicity: Event Publicity, Issues, Expert 
Opinion
Expert Opinion: using experts to contribute to articles on certain topics, 
i.e. ADSA dietitian commenting on an article about the Blood Type Diet



Though Leadership: writing on a specific topic on behalf of a client for publication 
under their byline: Stephen Rothgiesser, CEO of The Change Consulting Group on the 
topic of “Ethics in Consulting” / Lance Katz, CEO of SACAP “How to create a new 
and better normal in education”



Social impact: Leveraging a story as a catalyst for 
positive change – print, digital and broadcast



Social – Kauai #dontgobacktoabnormal – Setting up, managing and implementing an influencer brand 
campaign for Kauai, based on their ‘Don’t go back to abnormal’ marketing campaign. Influencers were asked to 
create selfie videos telling their followers what behaviours they felt were abnormal and what the new normal 
should look like. Linked to Kauai ‘Don’t go back to abnormal’ PR campaign, which focused on healthy eating, 
healthy lifestyle and staying away from junk food.



thank you


